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IslandVibe
Legendary golfer Greg Norman and wife Kiki enjoy a lifestyle 

of “barefoot elegance” at their Jupiter Island home 

As a professional golfer, Greg Norman has 
always stood out. 

For starters, there’s his size: He’s six feet tall 
and muscular, too. Then there’s his distinctive 
Australian accent, great blond shock of hair 
and pearly white grin. Finally, there’s his domi-
nance on the links: 331 consecutive weeks as 
the world’s number one golfer, 20 U.S. PGA 
Tour titles and two Open championships.

That golf dominance didn’t stand out to 
Kirsten Kutner when she first met Norman at 
a tournament 20 years ago. After all, she says, 

she had no interest in the sport. But her parents 
worked with a company that sponsored the 
event where Norman was playing, so she at-
tended it with them.

“I met Greg along with many other golf-
ers,” she recalls. “He is the type of person who 
leaves an impression on anyone because he 
is so charismatic and magnetic. So I was im-
pressed with him and my parents were, too. 
You can’t avoid being impressed by him.”

Impressed or not, Kutner and Norman went 
their separate ways after that first encounter 
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Greg and Kiki Nor-
man pose in the drive-
way of their Jupiter 
Island home with 
Greg's fun ride, a 
Mini Moke. The home, 
one of the oldest on 
Jupiter Island, was 
built at the turn of 
the twentieth centu-
ry and was expanded 
over the years. 
Opposite page, top: 
The Golf Champion 
Trophy, a.k.a. Claret 
Jug, is reserved for 
the winner of The 
Open Championship, 
England's (and the 
world's) most impor-
tant golf tourna-
ment. Greg has won 
The Open twice. 

A Beautiful Life
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and didn’t meet again for another 14 years. Both were in Cairo 
working on projects. He was building a golf course, as part 
of his golf and lifestyle business that had grown substantially 
since they first met. She was finishing the interior design of the 
Fairmont Towers hotel, which was only partially opened.

“I stayed [at the Fairmont] overnight and bumped into Kirst-
en again,” Greg recalls. “And that was it.”

They married three years ago and since then have merged 
their personal and professional lives in a way that is centered 
around their recently renovated home on Jupiter Island.

“Greg’s phrase for the way we live is ‘barefoot elegance,’” 
says Kirsten, who is known as Kiki to her friends. “We spend 
most of our time at home and do all of our entertaining here. We 
enjoy having casual get-togethers and spend most of our time 
barefoot. There’s nothing pretentious about it. My two young 
children are running around screaming all the time, so it’s a live-
ly house where there’s always something going on. Every day is 
different, and that’s part of being married to Greg.”

The New England-style home first appealed to Greg in the 
mid-1980s when he grew tired of living in landlocked Orlan-
do. He wanted to find a place to live on the water, in part to re-
mind him of his childhood home (he grew up near Australia’s 

Rooms in the original 
home, built in 1902 ac-
cording to a mason's 

mark (above), were small, 
as evidenced by the living 
room (top). To celebrate 

its intimate scale, the 
Normans closed the east 

wall (where the mirror 
now sits), which opened 

up to the hallway. Litho-
graphs of Henri Matisse's 
work flank the fireplace. 

The Nancy Corzine lamp, 
J. Robert Scott chinoi-

serie table and Ralph 
Lauren wallpaper lend a 

subtle glow.

Subtly Elegant

A native Australian, 
Greg celebrates his 
heritage by support-

ing Aussie artists. 
He commissioned 
Piers Bateman to 
create When the 

Flat Gets Flatter, 
an interpretation 
of the Australian 

Outback, in the foyer. 
The table is a bespoke 

piece by Monte 
Cristo's of England. 
Opposite page: Greg 

mainly works out 
of his home office, a 
masculine yet bright 

space with tongue-
and-groove walls 

and big windows. The 
bronze turtle shell 

sculptures are by 
Michael Aram. 

A Sense of Place
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Great Barrier Reef) but also because he is a boating enthusiast.
“Jack Nicklaus called me and told me about the house,” Greg says. 

“He said I needed to look at it. So I did and I bought it the same day.”
The original home was built in 1902 and is situated on eight acres of 

property that stretches from the Intracoastal Waterway to the ocean. 
The home already had a wine cellar and a basement, but Greg redid the 
kitchen and added a full gym, putting greens, tennis courts, more living 
space and a movie theater.

“It’s a compound that he doesn’t ever have to leave, and it gives Greg 
the privacy he really seeks,” Kiki says. “We’re very private, and our life 
is very intimate here.”

The couple worked with Onshore Construction to update the home 
with a new foundation, shingles and wind-resistant windows and doors. 
The Normans were expecting a large group of guests at their home, so 
Onshore worked on an accelerated schedule. The company also col-
laborated with Kiki on the interior spaces for a coastal yet elegant feel.

“Kirsten was great to work with because she has excellent taste and 
feelings for the space,” says Onshore founder Dan Reedy. “With her de-
sign selections, it feels like the Normans are living in a perfect little jewel 
box. It’s a great look.”

Kiki says she and Greg share the same spare, classic tastes, so it made 
her work inside the home easier. Because the home’s exterior is New 
England-influenced, she wanted the interiors to have a similar look.

“We like things that have a sort of Ralph Lauren feel,” she says. 
“We’re not traditional and we’re not contemporary. We’re somewhere 
in between. We like things to look fresh, elegant and timeless. We don’t 
like clutter and we think little details—like just the right flower, candle 
or little object—make a big difference.”

Greg, nicknamed the Great White Shark for both his aggressive style 
of play and history of swimming with the predators, now minds the 
details for his 20-year-old business, Great White Shark Enterprises, 
from a home office. The shark logo began in the 1980s, when Greg was  

Kiki likes setting 
a table that is 
fully decorated. 
"Every table is a 
mini interior design 
project," she says. 
For this dinner, she 
used Julisca plates, 
vintage Ralph Lauren 
Herringbone crystal 
and her collection 
of Victorian silver. 
The monogrammed 
silver goblets and 
cups are heirlooms 
from Greg's family. 
"I use them all the 
time," Kiki says. "They 
instantly make the 
table look elegant." 
The flowers, by Renny 
& Reed of Palm Beach, 
are beautiful as-
semblies of anemones, 
hydrangeas, roses 
and shaped boxwood. 

Tables d'Haute



	 palmbeachillustrated.com | JANUARY 2014	 7372	 PALM BEACH ILLUSTRATED

endorsed by Reebok and collaborated with the company on a Greg Norman 
Collection of golf wear.

“Reebok formulated the shark logo, and it got traction,” he says. “The Greg 
Norman Collection used to have the shark and Reebok [logos], but the com-
pany’s ultimate goal was to have the shark more prominent than Reebok and 
then ultimately just have the shark.”

Reebok gave Greg the logo and licensed it from him, teaching him a lot 
about branding and marketing in the process. He says he used the strength 
of the logo to start his own company because he wanted to be more than a 
“pass-through entity.”

“When you’re in an endorsement deal with a company, you’re paid as long 
as you wear their brand,” he says. “I wanted to build equity in my own brand, 
and so I started with businesses that were linked to the game of golf. Since 
then, I’ve gone off in tangents and looked at different businesses that weren’t 
attached to the sport.”

His company has 17 different arms, dealing in everything from apparel to 
eyewear, golf course design to residential development, and premium beef 
to Australian wines. His two older children work for the family business, and 
Kiki is helping him extend his brand into interior design.

“When you build a business, your fingers have to be in the pie all the time,” 
Greg says. “Now, I’ve gotten to the point where I’ve gotten quality people 
around me and given my family the opportunity to be in the business too. It’s al-
lowed me to quietly step aside a bit and to be more of a chairman than a chief ex-
ecutive officer. The person whose example I love to follow is Ralph Lauren. If we 
can capture a small percentage of what he’s done, then I’ll be extremely happy.”

The trophy hall (left) 
is a showcase of all of 
Greg's trophies (except 
his first Open Champi-
onship trophy, which 
he gave to his mother) 
since the 1970s. "His 
career is encapsulated 
in that hall," Kiki says. 
The cases, which Greg 
personally arranged, 
include hundreds of 
items, including two 
Claret Jugs, his first 
hole-in-one trophy and 
his first pro trophy (1976 
West Lakes Classic). Top: 
The sun room is a light-
suffused space where the 
Normans entertain casu-
ally. The raffia wallpa-
per, driftwood balls and 
painted barnacles give 
the room a coastal vibe. 
"We are beach people at 
heart," Kiki says. 

Hall of Fame

The grill house, ad-
jacent to the pool, is 
Greg's favorite place 

to entertain. He 
can often be found 

behind the grill, 
cooking up Wagyu 

steaks and burgers 
for his guests. The 

open space, crafted 
of mahogany-stained 

pecky cypress and 
flagstone, is ideal 
for casual parties 
with good friends. 

Party Central
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Greg usually travels 35-40 weeks each year, but now that he’s older, 
he tries to restrict his travel to weekdays.

“I hate to be away on weekends,” he says. “I don’t want my staff to be 
away from their families because I don’t want them to miss things with 
their kids like I once did. It kills you.”

When he’s not on the road, he starts his days at 5:45 a.m. in his office, 
either spending his day in meetings or answering email and phone 
calls. Then he’ll spend two hours in the gym and hit some golf balls, 
mostly for fun.

“I don’t enjoy practice and can’t compete the way I used to,” Greg 
explains. “I can still play well but not for 10 hours a day. I’ll go out with 
my friends and son at Royal Palm, Jupiter Country Club, Parkland, plac-
es like that. This year, I’ve maybe played eight rounds of golf total.”

When he does play, he has the luxury of golfing with some of the 
world’s most successful people. Right now, he’d love to play golf with 
both Presidents Bush, President Clinton, President Obama and former 
Secretary of Defense Donald Rumsfeld, so he could ask them what’s 
going on with foreign policy.

Kiki is as busy as her husband, among her involvement at her chil-
dren’s school and with Greg’s company, her own interior design proj-
ects—this year, she will work on the Palm House hotel in Palm Beach 
with HBA London, the interior design firm she has worked with for the 
past 14 years—and interest in Pilates and tennis. As someone who ini-
tially showed no interest in golf, she now admits she might take up the 
sport next year. 

One thing’s for certain: She won’t have to look far for a good instructor. «

The daybed (right) was 
designed by Kiki to 
match the grill house 
structure. Here, the 
couple spends time 
lounging, reading, nap-
ping or enjoying a sun-
downer. The resort-like 
pool (left) is decorated 
with platypus water 
fountains, a nod to Aus-
tralia. Greg extended 
the pool to include a 
15-foot-deep end and a 
3-meter diving board. 
The landscaping was 
designed by Raymond 
Jungles of Miami.

During a particu-
larly mean hurricane 
season, the Normans' 
beach house was 
almost destroyed. 
"The [cabana] next 
door was swept out 
to sea," Kiki says. 
"Greg was lucky." 
Because Jupiter 
Island homeowners 
cannot rebuild if they 
lose their founda-
tion, Greg decided, at 
considerable expense, 
to raise the house 
onto pylons and build 
a seawall.

Resort Living

A Shore Thing

Makeup: Deborah Koepper, Deborah 
Koepper Beauty, Palm Beach
Hair: Carli Andrews, Deborah 
Koepper Beauty, Palm Beach
Stylist: Katherine Lande


